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Beijing International JEC Center

Huibao has obtained an exclusive agreement with the Chinese Government and
the National China Geological Industrial Park to develop a new International Jew-
elry Exhibition and Cultural Center on Parcels 4, 5, 6 and 7 totaling 163,333 SM
adjacent to the Beijing Airport.
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Vision

Huibao is current work with the National China Geological Society to develop an
industrial park and Jewelry Exhibition Center to promote the Chinese and Interna-
tional Jewelry Industry.

The project vision is to incorporate both cultural and retail components to support
both domestic and international travelers due to the current lack of retail and en-
tertainment venues at the Beijing International Airport.

Create a new international jewelry exhibition and retail cultural destination totaling
350,000 SM and 50,000 SM of parking.

Development program includes jewelry wholesale market, demonstration of fabri-
cation process, jewelry retail and exhibition, commercial retail, entertainment, duty
free, food and beverage, open space including green roof and two atria courts,
and parking for approximately 1,800 stalls.
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Design Goals

- Create a civic and cultural landmark destination and icon

- Leverage the synergies between the Jewelry Industry and Retail and
Entertainment.

- Contemporary image with sustainable design feature.

- Efficient and flexible leasing strategies to react to market conditions.

- Provide ease of access with clear wayfinding for both vehicular and pedestrian
flow throughout the cultural center.
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Business Plan Strategies &l &it%i 5

Strategic to the realization and the successful development of the Beijing Inter-
national Jewelry Exhibition + Cultural Center will rely on a strong business plan.
While further development of the business plan in partnership with Huibao, the
National China Geological Society, and Beijing International Airport Authority as
well as any additional key stakeholders the design concept supports the following
key attributes:
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Synergies to support the Beijing International Airport Travelers.
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Public and private partnership opportunities/ industrial tax credit.

nE+ FAASENS

Multi-function exhibition halls for jewelry events and civic events both local and
international.
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Design considering scales of connectivity and interaction for business.
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Integrated retail and entertainment destination.
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Efficient net to gross planning strategy.
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Flexible leasing strategy to adjust to market conditions.
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Potential phaseability if deemed necessary
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Eco-friendly and cultural assets.
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Energy saving plan through green roofs and PV solar integration, recycled gray
water and access to natural light and ventilation.
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Jewelry Expo

Cultural Venues
Jewelry Retail
Jewelry Service
Support/Operations
Subtotal Net Program
Grossing Factor
Subtotal Gross

Retail & Ent.

Cultural Venues
Specialty Retail
Health & Fitness
Ent./ F+B

Support/ Operations
Subtotal Net Program
Grossing Factor
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Total Gross

RE

REXLEX
REBA
RERS
FREh/ TR
FERAHER
SERRIE AN R

SKRRE At E R

FE HRF

ik
EEE
)

IR/ F+B
B/ B
ES T
SRR AN E AR

SKRRE At E R

SEIETR

18.4%
66.9%
4.3%

10.4%

1.2

Includ. Jewelry Expo
78.0%
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27,100 SM E 7k
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6,300 SM Ak
15,325 SM FEF ¥
147,425 SM EFH %
29,485 SM E Ak
176,910 SM EFH %k
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14,000 SM FF ¥
12,725 SM FEF ¥
144,325 SM EFH %k
28,865 SM E Ak
173,190 SM EFH %k
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Program

The starting point for the development program was to assign approximately 50%
of the program to the Jewelry Exhibition and Retail (175,000 SM) and 50% of the
program to Retail and Entertainment (175,000) with parking for 1,800 cars. The
proposed program identifies key retail categories within each program category.
Again, the goal is to leverage synergies not only between jewelry and retail + en-
tertainment categories but also within all categories in themed manner.
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Regional & City Context

The regional context may be described as located within the Beijing International
Airport property comprised of airport terminal, transportation center, runways, sup-
port facilities, industrial park, offices, and other facilities. Adjacent to the airport is
a growing residential community that may benefit from the proposed project in ad-
dition airport travelers and regional guest and visitors. Future development within
the immediate development triangle, parcels 1-9, will provide some adjacent con-
text but for the most part this is a rural development site, not urban.
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Site Analysis

The project site is a key development site located just south of the Beijing Interna-
tional Airport Terminal immediately adjacent to the airport expressway. This corner
site is comprised of on Parcels 4, 5, 6 and 7 totaling 163,333 SM adjacent to the
Beijing Airport.

The project site, rectilinear in nature, is highly visible from the airport approach
expressway and adjacent regional highway. With the long dimension of the site
oriented east and west, the site has good southern solar access. Consideration
for air-traffic acoustical controls and night lighting will need to be considered due
to proximity to the airport flight path.
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MAIN CONNECTION
(CAR)

SECONDARY CONNECTION
(CAR)

AIRPORT EXPRESS
(METRO)

STATION CONNECTION
(PEDESTRIAN)

ALTERNATIVE OFF RAMP

DROP OFF ZONES

METRO STATION

PARKING
(ON GRADE AND BASEMENT)

AIRPORT TOLL STATION
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Access from
Subway Station

B1 Basement Level
Parking= 1040 cars
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Parking (207 stalls)

Anchor Retail

Anchor Retail
Multipurpose Exhibition
Jewelry Prefabrication
Culture Center

01 Ground Level
Parking= 1175 cars
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Anchor Retail
[ Multipurpose Exhibition
Jewelry Prefabrication
[ Culture Center

02 Retail Floor Level




Anchor Retail

[ Multipurpose Exhibition
Jewelry Prefabrication

[/ Culture Center
03 Retail Floor Level
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Anchor Retail
Multipurpose Exhibition
Jewelry Prefabrication
Culture Center

04-05 Retail Floor Level
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Anchor Retail
Multipurpose Exhibition
Jewelry Prefabrication
Culture Center

06 Floor Level
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East Elevation

North Elevation

South Elevation
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The Studio
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The Work
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Focus
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The People
DRDSE IR E B HHTFEES BEANS, HEBRAFEFAITFZWIZITAEA
FBIESFT, ks, DRDSEE ZHSEESIENEFRAIEMERITE .

®T - £EFE - B4 - RITEE

RUEMTERDRDSEIR S IRARIIT AR A ftaEXE. T, RERBRIRFIT
ZIMEAR. ZRANRSHAMBIKEFEMTFRZEMNFERMIARGEEER
R, WERHAREFFSEIONTARZMAXERFTHRE 014, MHEFRRSE
RTEFRIMEZHS, BEEEFN—IERERT. T BIKIHEET
FESERNEMMEZIERDZ T EELIEHETR. tBHERZITRE
A “REREL” , (EREWEN. EWICEK. BLAT. BREHELA. E£FRE
A AN RR T EFIHRIE.

jtﬁl"fﬁki_ﬁﬂkt{‘kiﬁk | DRDS Los Angeles

E%% ' %t% - ﬂiiﬁlﬁ&\%

SBES - FESLEIDRDSEMMEIZAESFEARIEIREMRARTIHABAT A
ArFMMKF AR RMBL25FHEE, LEFTERFSERMEETE, &
AL, EFhgit, RIZRTHMSA. F20EFTE 52009 F kG &2
NEHNERNEESHETZES FEAAXNNSENFEETEEREE, 1E
EEMEREZ R L, BEITUABRERRENE, BEHE/RAFEHINMNBEE
LB - R ATR R BREHEAXRBARNEER, MMKXFRER S
B, mMMBELREENZR, HENENSWAE, AElbhEEFSMPEL
B REFEHITERS K.

The Method
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An international design studio with offices in Los
Angeles, California Davis Ryder Design Studio’s
(DRDS) vision is to create individual solutions that
enhance our client’s business enterprise. With a
proven track record of award winning design, the
Prinicipals of DRDS continue to focus on creative ideas
and the pursuit of design excellence.

Design service with include international architectural
design, | design research, urban design and planning,
interior design, and integrated design for the built
environment .including the following areas of
expertise:

Civic + Cultural Venues
Commercial Office

Corporate

Commercial Retail

Hospitality

High-rise Residential

Large Mixes-use Developments
Sports and Entertainment : = =
Research Facilities b =28\ = et

www.drd-studio.com
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